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Objectives
•  Generate at least 200 cuttings in pre-

specified A-list fleet, trade and business 

media

•   Increase mainstream media coverage by 

20%

•  Achieve at least 20 quality cuttings in 

core utilities and construction media

Results
•  587 pieces of objective UK coverage – a 22% year-

on-year increase.

• 222 cuttings in fleet and business media

• 127 cuttings in mainstream media 

•  37 full or double-page thought leadership pieces in 

construction and utilities media 

•  75% of construction cuttings were in T1 media; 

53% of utilities cuttings were in T1 media.

•  Coverage highlights included What Van?, Fleet 

Europe, The Daily Mirror, Utility Week, Construction 

News and MSN Cars. 

“Cameron Wells’ understanding of our market, paired with their expert 
copyrighting skillset, is what really makes them excel amongst the competition. 
I’ve worked with many PR agencies over the years and the quality of their 
content ensures we get the required cut through. All this with the added bonus 
that they’re a lovely bunch of people to work with.”

Alain Castle, Marketing Manager, TomTom Telematics
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What we did
•  White van man driver insights: to give UK van 

drivers a ‘voice’ and deconstruct traditional 
stereotypes, we engaged the (unpaid) 
support of the Freight Transport Association 
who endorsed the research and helped 
promote the findings in newsletters and on 
social channels. The results – communicated 
across fleet, business and service trade press 
– highlighted the van sector’s commitment 
to raising professional standards and the 
important role of telematics in helping 
achieve this. 41 cuttings resulted.

•	 	TomTom	Traffic	Index	for	Business:	
TomTom creates a Traffic Index each year 
calculating congestion levels in cities across 
the world. We suggested this activity be 
tailored to provide relevance for business 
fleets. Using data from the Index, DVSA and 
ONS, we calculated the financial impact of 
traffic congestion on UK businesses with 
tailored stories created for 25 UK cities and 
an infographic highlighting the figures. 56 
cuttings resulted, including national coverage 
in the Daily Mirror. 
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•  Motoring driver safety standards: motorists’ 
attitudes to other drivers, their vehicles 
and the reputational effect of poor driving 
on businesses. To optimise coverage, 
findings were localised with tailored stories 
disseminated across six UK regions. 52 
cuttings resulted.

•	 	Construction	logistics: niche campaign 
investigating logistics challenges on 
construction sites, conducted in association 
with the Chartered Institute of Building for 
additional credibility.

•  An incentivised lead generation campaign 
with company resellers uncovered further 
news and case study leads. 

•  Hot topic and thought leadership 
commentaries, such as the future of 
connected car technology and sustainable 
transport, were sold-in as by-lined features to 
tier one verticals.

What Van? MSN Cars
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