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Objectives Results

Increase LinkedIn and Twitter following - Social following increased 44% year-on-year.

by at least 25%. . . .
y ’ Average monthly conversions from social media

+Achieve 4,500,000 impressions for activity increased 300% year-on-year.

content posted on social networks. Owned social activity achieved 2,839,493

Drive website conversions. impressions, a 45% year-on-year increase.
+Improve social media engagement - Atwo-week campaign around the international IAA
among UK sales team to take advantage transport exhibition resulted in 297,856 Twitter

of their collective reach. impressions, 5,120 Twitter engagements, 129

new Twitter followers, and three lead conversions

(requested product demo).

“Cameron Wells’ understanding of our market, paired with their expert
copyrighting skillset, is what really makes them excel amongst the competition.
I've worked with many PR agencies over the vears and the quality of their
content ensures we get the required cut through. All this with the added bonus

Alain Castle, Marketing Manager, TomTom Telematics
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What we did

Content was king...

The social campaign success was rooted in
the creation of original and engaging content.

White van man driver insights: to give UK van
drivers a ‘voice’ and deconstruct traditional
stereotypes, we engaged the (unpaid) support
of the Freight Transport Association who
endorsed the research and helped promote
the findings in newsletters and on social
channels. The results — communicated across
social media via an infographic and blogs

- highlighted the van sector’'s commitment

to raising professional standards and the
important role of telematics in helping achieve
this.

TomTom Traffic Index for Business: TomTom
creates a Traffic Index each year calculating
congestion levels in cities across the world. We
suggested this activity be tailored to provide
relevance for business fleets. Using data

from the Index, DVSA and ONS, we calculated
the financial impact of traffic congestion on

UK businesses with an infographic and blog
highlighting the figures for 25 UK cities shared
on social.
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Social strategy

To enhance social activity effectiveness,

the wider TomTom Telematics team was
provided with engagement packs containing
posting guidelines, content and suggested
messaging to share.

This was combined with paid ‘seeding’, using
Outbrain to help blog content reach a wider
mainstream audience, while using Twitter
and LinkedIn Ads to reach highly-targeted
audiences based on interest, seniority, job
and industry.




@

cameronwells.co.uk

®

info@cameronwells.co.uk

©
0161973 4158



