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Objectives
•	 �Increase LinkedIn and Twitter following 

by at least 25%.

•	� Achieve 4,500,000 impressions for 

content posted on social networks.

•	� Drive website conversions.

•	� Improve social media engagement 

among UK sales team to take advantage 

of their collective reach.

Results
•	 Social following increased 44% year-on-year.

•	� Average monthly conversions from social media 

activity increased 300% year-on-year.

•	� Owned social activity achieved 2,839,493 

impressions, a 45% year-on-year increase.

•	� A two-week campaign around the international IAA 

transport exhibition resulted in 297,856 Twitter 

impressions, 5,120 Twitter engagements, 129 

new Twitter followers, and three lead conversions 

(requested product demo).

“Cameron Wells’ understanding of our market, paired with their expert 
copyrighting skillset, is what really makes them excel amongst the competition. 
I’ve worked with many PR agencies over the years and the quality of their 
content ensures we get the required cut through. All this with the added bonus 
that they’re a lovely bunch of people to work with.”

Alain Castle, Marketing Manager, TomTom Telematics
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What we did
	 Content was king…
The social campaign success was rooted in  
the creation of original and engaging content.

 •	� White van man driver insights: to give UK van 
drivers a ‘voice’ and deconstruct traditional 
stereotypes, we engaged the (unpaid) support 
of the Freight Transport Association who 
endorsed the research and helped promote 
the findings in newsletters and on social 
channels. The results – communicated across 
social media via an infographic and blogs 
– highlighted the van sector’s commitment 
to raising professional standards and the 
important role of telematics in helping achieve 
this.

 •	 �TomTom Traffic Index for Business: TomTom 
creates a Traffic Index each year calculating 
congestion levels in cities across the world. We 
suggested this activity be tailored to provide 
relevance for business fleets. Using data 
from the Index, DVSA and ONS, we calculated 
the financial impact of traffic congestion on 
UK businesses with an infographic and blog 
highlighting the figures for 25 UK cities shared 
on social. 

Company vehicle or tool of the trade?

Where many fall foul of HMRC is understanding the 
difference between a vehicle used purely by the 
organisation for business use and those which may 
be used by employees for personal trips. Where the 
vehicles only leave the company premises to carry out 
official business and are returned at the end of the 
day, BIK taxation does not apply. However, for car 
and van fleets, life is rarely so black and white, and 
the HMRC’s definition of ‘personal’ use makes many 
employees liable who might consider themselves 
exempt:

“Private use of a car made available to a director 
or employee (or to members of his or her family 
or household) means any use other than for the 
employee’s business travel. An ordinary commuting 
journey counts as private use. This is so, even if the 
employee is obliged to take the car home because 
he or she is on call.”

Cars and vans are treated differently by HMRC but the 
liability for BIK can be substantial.

Benefit in Kind on company cars is calculated 
by multiplying the P11D value of the vehicle by 
the benefit-in-kind tax rate – dictated by its CO2 
emissions – and by your income tax rate (20%, 40% 
or 45%). 

For example, an employee in the base rate Income 
Tax band (currently 20%) uses a £20,000 petrol car 
which emits 172gCO2/km for private trips. The total 
car benefit charge for the 2015/2016 financial year is 
£5,800. With a 20% liability, that results in a payable 
tax bill of £1,160.

The employer is then liable to pay Class 1A National 
Insurance Contributions, which are currently calculated at 12.8% of total cash value of the 

benefits. So, the employer pays 13.8% of £5,800 
leaving them owing HMRC £800.40.

Multiplied over a fleet and the bill could be astronomical, but it will be even more severe if the 
employer has paid for the fuel which the employee 
is using while clocking up private mileage. If the 
employee never pays for their own fuel, they will 
have to pay £1,281.80 in additional tax, the employer 
£884.44 in Class 1A National Insurance Contributions.The fuel benefit charge is calculated by multiplying 

relevant BIK tax rate percentage by the fixed fuel 
benefit charge figure.

Fuel benefit charge multiplier

Vans are treated differently. HMRC define a van as:  
“A goods vehicle” with “a design weight not 
exceeding 3,500 kilograms”. Employees may use a 
company van to commute without having to report 
it or pay any duty to HMRC. However, if the private 
use is significant beyond ordinary commuting, the 
employee and employer pay contributions based on a 
flat standard value.

The tax charge is calculated by multiplying the 
employee's rate of tax by this value for the year in 
question.

Tax year
Fixed figure

2015/16
£22,100

2014/15
£21,700

That results in the employee being liable for £630 
(£749 if fuel is provided) while the employer will pay 
£434.70 and an extra £81.97 if fuel is provided.An easy and affordable solution

While a notebook and pen may seem the obvious 
answer to logging records, those who have experi¬enced such systems know them to be 

demanding administratively, and are often inaccurate. Businesses can ensure tax compliance in a number 
of different ways, including the use of automated 
systems for mileage capture or regular audits to verify 
claims. 

Telematics can provide reliable evidence of how many 
miles were traveled, by whom and when, to validate 
mileage claims.

Systems allow drivers to indicate whether a journey 
is for private or business purposes via their in-car 
navigation unit, or other remote device like a smart 
phone. As a result, employees can make their 
private trips invisible to their employers. To discover 
more: http://business.tomtom.com/en_gb/products/
webfleet-logbook/

The administrative burden can be lifted from drivers 
by giving them direct access to their individual 
journey logs to add further relevant details, either 
using a computer or mobile device, ensuring records 
are fully comprehensive. Detailed mileage expense 
reports can then be generated and exported directly 
into company accounts, minimising time-consuming 
admin.

More than a BIK solution
Many companies using telematics systems for 
tax reporting purposes see this as just one of a 

wealth of possible benefits, from the possibility of 
lowering fuel bills and shorter task times to help in 
achieving higher customer satisfaction levels. For 
more on the extensive telematics reporting options 
available: http://business.tomtom.com/en_gb/fleet-
management/management-reporting/

“Our feedback suggests it’s also the same for the 
drivers,” says Thomas Schmidt, Managing Director, 
TomTom Telematics. “They really appreciate how 
– by subscribing to a telematics system - their 
employer is helping them to satisfy HMRC about 
their vehicle usage, and so avoid the extra BIK tax 
and NI charge. This comes with a host of other 
benefits such as tools to enable you to improve 
safety and reduce stress.” 

HMRC guidance on BIK concerning cars:  http://www.hmrc.gov.uk/cars/index.htm
HMRC leaflet on Tax and NIC:  http://www.hmrc.gov.uk/helpsheets/490.htm

About TomTom Telematics
TomTom Telematics is a Business Unit of TomTom 
dedicated to fleet management, vehicle telematics 
and connected car services. The WEBFLEET platform 
is a Software-as-a-Service solution, used by small to 
large businesses to improve vehicle performance, 
save fuel, support drivers and increase overall fleet 
efficiency. In addition, TomTom Telematics provides 
services for the insurance, rental and leasing industries, car importers and companies that address 

businesses as well as consumers.

For further information 
visit tomtom.com/telematicsfollow us on Twitter @TomTomWEBFLEET

Tax year
2015/16 2014/15

Van benefit
£3,150 £3,090

Van fuel benefit £594 £581

1Disclaimer: This Benefit in Kind Guide/This Taxation Whitepaper 

provides general information to be used for your reference only. TomTom 

Telematics does not warrant or imply that the use of its products can in 

itself guarantee compliance with your tax or legal obligations. To ensure 

compliance with these obligations always seek professional advice from a 

legal counsel or a qualified tax compliance specialist.

Vehicle Benefit in Kind:  

a top tips guide for fleet operators
1  

What is Benefit in Kind?

While we are all too aware of our obligations to pay 

Income Tax, it’s not always so widely known what we are 

liable to declare at work.

Perks of the job, or non-cash payments in Her Majesty’s 

Revenue and Customs (HMRC) terms, are also taxable as 

a Benefit in Kind (BIK). So, if employees are covered by a 

private health plan or have a company car then they are 

liable to pay tax on the ‘benefit’. The employer is also 

liable for duty and while defined as a National Insurance 

contribution rather than a tax, the bottom line is it costs 

them money.

However, some employers and employees could avoid 

having to pay this extra duty by proving their vehicles are 

exclusively for business use by keeping accurate records. 

Equally, those liable for BIK tax on the vehicle may also 

need to prove who pays for the fuel for annual tax 

bills. A cost-effective way of doing both is employing a 

telematics system.

Traffic congestion is costing UK business millions each year and it’s only 
getting worse. The average level of congestion in the UK has risen from 
25% in 2010 to 30% in 2016 according to the TomTom Traffic Index.1 

The average commercial driver wastes more than three working weeks 
sat in traffic each year.
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THE BUSINESS COST OF CONGESTION

1An overall congestion level of 30% means that an average trip takes 30% longer than it would in free-flowing 
conditions, for example at night.
2This figure was calculated as follows:

UK average of 129 hours lost in traffic x £7.20 (National Minimum Wage, 2016 for workers 21 and over according to 
UK government statistics) x 985,400 light goods and heavy goods vehicles operating in the 25 cities identified by 
the TomTom Traffic Index as the UK’s most congested (according to vehicle licensing stats from the DVLA)  
= £915,239,520.
3Based on an average working day of 7.82 hours. According to the ONS the mean average number of total paid 
hours per week for full-time employees in the UK was 39.1 in the year to April 2017.
4This table illustrates the highest traffic level during both morning and evening peak periods for the 10 most 
congested cities and towns in the TomTom Traffic Index (according to overall congestion level).
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PEAK CONGESTION PERIODS4

Morning peak Evening peak

78% 81%ThursTues EDINBURGH

77% 87%WedsTues MANCHESTER

72% 73%FriTues BRISTOL

63% 67%Tues/Weds/ThursWeds BOURNEMOUTH

96% 96%TuesTues BELFAST

63% 61%WedsTues / Weds NEWCASTLE/ 
SUNDERLAND

61% 64%TuesTues / Weds BRIGHTON AND HOVE

69% 75%ThursTues / Weds LONDON

60% 68%ThursWeds SHEFFIELD

70% 74%TuesWeds HULL
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•	� Motoring driver safety standards: an infographic 
and blog on motorists’ attitudes to other drivers, 
their vehicles and the reputational effect of poor 
driving on businesses. 

•	� Construction logistics: an infographic and 
blog investigating logistics challenges on 
construction sites, conducted in association with 
the Chartered Institute of Building for additional 
credibility.

•	� Video case studies were produced, detailing 
innovative technology uses for high-profile 
clients.

•	� Blog posts were compiled covering hard-hitting 
industry issues. These included:

	 •	� Engaging video content with industry leaders 
on topics such as ‘the role of women in the 
fleet industry’ and ‘van regulation’.

	 •	� ‘Fact or fiction’ quizzes around topics such 
as transport legislation and fuel saving 
techniques – keeping people on site longer 
and aiding data capture.

	 •	� Disruptive commentaries on matters such as 
the future of the fleet manager.

	 •	� Best practice posts linked to advice guides, 
drafted on topical issues such as Benefit in 
Kind taxation.

Is UK construction getting site logistics right

What impact have logistical problems had on operations?

Time is money...£

say a successful transport logistics strategy is important to project outcomes.

41% Reduced profitability

36%
Damage to reputation

21%
Financial penalties 
for failure to meet 
deadlines

82%

Delays to project 
completion

78%

Loss of future work
11%

Papering overthe cracks?

How are daily 
deliveries to 
site managed 
and recorded?

59%
Use paper or 
a whiteboard

13%
In dedicated

software

24%
Digital

spreadsheet

?

have increased the amount of time spenton logistics over the past five years.
7   % 

How often do transport-related delays impact on projects?

10% All the time

42% Regularly

46% Occasionally

Most common logistical issues...
1 Vehicles not turning up when required 67%2 Traffic-related delays 44%
3 Lack of accurate information about schedules and progress 41%4  Vehicles turning up on site when not required 40%

A study by the Chartered Institute of Building (CIOB) in conjunction with TomTom Telematics.

The research was conducted by the Chartered Institute of Building (CIOB) 
among 245 of their member businesses. The survey was completed online. 
For full details of the survey results contact uk.business@tomtom.com

33%

Truck
drivers
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drivers
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drivers

Bus & coach
drivers

CyclistsMotor-
cyclists

26%

18%
13%

7%
3%

13%

Truck
drivers

CyclistsVan
drivers

1%
Motor-
cyclists

21%

Car
drivers

20%

Bus & coach
drivers

12%

33%

TRUCKERS ARE THE SAFEST DRIVERS
Who do van drivers think are the safest road users?

TECHNOLOGY DRIVING STANDARDS 
What approaches to improving driving standards do van drivers 
think work best?* 

MONITORING FOR MOST 
How many van drivers are monitored for driver performance
standards by their employer?

COLLISION COURSE?
How many van drivers have been involved in a road traffic 
collision/accident while driving for business in the last 12 months? 

Face-to-face research conducted with 100 UK van drivers, September 2016.

...

9%YES 91%NO

VAN DRIVERS GET AN UNDESERVED
BAD REP
Do van drivers think they are made a scapegoat for perceived
poor standards of driving on UK roads?

60%YES 40%NO

SAFEST

LEAST
SAFE

In-cab 
technology 
that offers 
audible and 
visual alerts

Driver 
training 
courses 

Written 
briefings/ 
theory 
training

Feedback from 
your manager 
based on 
performance 
data

Other

59% 49% 13% 7% 5%

54% 46%
Monitored Not monitored 

Of those who ARE monitored, how
many use telematics technology? 46%

ROAD SAFETY
IN THE SPOTLIGHT 

WHAT DO UK VAN DRIVERS THINK?

In association with

TIME FOR
TRAINING 

Should other road users
also receive regular
driver/rider training?

34%

Every month More than
once a year

Every one-two
years

Every 3 years
or more 

1% 11% 20% 2%

More than a third of van
drivers receive driver training

YES
53%

NO
47%

Of those van drivers who DO receive
training, how often is this?

*Respondees were able to select from multiple options



Social strategy
•	� To enhance social activity effectiveness, 

the wider TomTom Telematics team was 
provided with engagement packs containing 
posting guidelines, content and suggested 
messaging to share. 

•	� This was combined with paid ‘seeding’, using 
Outbrain to help blog content reach a wider 
mainstream audience, while using Twitter 
and LinkedIn Ads to reach highly-targeted 
audiences based on interest, seniority, job 
and industry. 
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